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F. Bangoy Elementary School
Student: Fred Allen P. Duenas, VI- Jade
Coach Florabel Samblinog
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Radio Program on Cardava/
Progressive Farming. The Radio
Program entitled “Mauswagong
Pagpanguma” (Progressive Farming) was launched last December 2007 over Radyo Natin (Our
Radio) 105.5 FM in Malita. The program, managed and operated by the banana association in Malita
in with support from the Malita municipal local government, was inspired by the series of technical and
market information dissemination activities and trainors’ training on Good Agricultural Practices
conducted by B-ACE. Radyo Natin is the regional program of Manila based DZRH operated by Manila
Broadcasting Company. Radio Natin broadcast reaches 7 municipalities in Davao del Sur and some
parts of Davao del Norte and Davao Oriental. After a month of airing, it is estimated that program has
about 7,100 listeners. Main features and participation are as follows:

The radio program discusses topics on Good Agricultural Practices for Cardava Banana as well
as market opportunities.

Listeners can participate by sending a message (comments, questions, suggestions) through
texting (mobile phone) and gets a reply immediately on air.

Common questions from listeners are on markets, buyers, and the future of the industry.

During the first month of airing, the radio program has shown to be an effective venue in these
municipalities for industry players to air their sentiments, get updated, and for everybody to get
attuned with the things happening in the industry. It helps in promoting information transparency
and win-win relationships between and among players.

The B-ACE program has yet to devise a system on how the program can be a platform for pro-active
solutions to issues and concerns in the industry as well as to develop the marketing information
system anchored on the radio and cellphones (text messages) as these have the capacity to reach
even the remote areas.

Blending experiences and lessons of the past and th e present through Socials and Informal
Networking. The communities particularly those who have expanded into first frying operations are
experiencing growing pains both in their operations and in their relationships with their suppliers
(farmers — members/non members; other associations) and buyers (processors). Processors, on the
other end, are also experiencing difficulties in the shift from spot transactions to closer collaboration.

To keep up the motivation and enthusiasm as well as encourage peer learning, the B-ACE program
conducted the following actions:

Meeting/Get-together of the whole Cardava value chain in a social event (in the form of
Thanksgiving/Christmas social party) to strategically provide a neutral space of discussions of
lessons learned and sharing of experiences



The Communities under the :I_St : : — " Team Work and Coordination Game
IGP were invited to deliver
inspirational messages to the
banana communities and relate
their experiences particularly the
problems  that they have
encountered during the start-up
and how they were able to cope
up with these.

The banana communities shared
their “wishes” and the
opportunities that they see.
Processors, on the other hand,
reiterated their desire to work with
communities as well as their
expectations. A ] /
Other aCtiVitieS inClUded ¢ e . ; ~ Opportunities in Cardava Game
relationships development and

promotion by conducting a participatory group games on team work and innovative uses of
cardava.

To boost the confidence of the communities and also foster pride and camaraderie within the
group, each community presented a dance indigenous to their areas/ethnic tribe

To facilitate appreciation of the varied uses of cardava and erase the stigma as a ‘poor man’s
food’, each of the groups including the processors brought cardava-based food to the socials.

2. Product and Market Development

Continuing from the 1% semester initiatives, product development activities during the 2" semester
were directed towards the development of banana chip variants primarily targeted for the local market
and thinly sliced banana chips similar to Latin American products (and the Pringles potato chips)
parallel to the promotion and commercialization of cardava based recipes. The product and market
development initiatiates are aimed at mitigating the seasonality for demand of cardava banana in
anticipation of normalization of Luzon supply and the banana chips which, to date, remain export
oriented.

Dissemination of Winning Cardava Based Recipes

by TV Network. The B-ACE program was able to get
the support of a TV Network to feature winners in the
Banana Recipe Competitions in one of its cooking
shows: DDS: Luwag ni lan as part of their initiatives to
promote the use of local agricultural crops. Along with
the show’s host were the actual people who prepared
the recipes during the contest. At the end of one of the
shows, the awarded model farmer was also featured
and during which he shared good practices and
opportunities in cardava farming.

Program support to the show was the coordination of
the winners and the land transportation for the on-site
location shoot. The Local Government Unit hosted the
location shooting as they also saw this to be very good promotion for their products and the
municipality.
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Facilitating the Entry of Cardava

Banana—based food to the

Restaurants . To foster
appreciation of the cardava and,
hopefully, create a demand for
cardava banana among
restaurants,  selected Davao
based popular restaurants were
enjoined to come up with
innovative cardava-based recipes.
This activity has facilitated the
development of medium to high
end recipes from the ‘poor man’s
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food’. These recipes are now included in the restaurants special menus and, based on feedback are
gradually becoming popular with their customers.
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3. Facilitating Collective Initiatives in Expansion Areas

Interim Banana Growers Group Formation. Participation to GAP training conducted by program
trained trainors, direct exposure to processors, and better understanding of the trading system have
triggered farmers’ interests in expansion areas to form associations to facilitate collective marketing.
In each of the municipality, an interim cardava banana growers association was formed to facilitate
the organization of the farmer's cooperative. The B-ACE program will provide organizational
development assistance in collaboration with the local government units.
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5. Responding to Needs of Various Market Channels t

hrough Sorting and Grading

Although it is not yet a widespread
practice especially among the
farmers, there are already some
players who appreciate the
economics of sorting and grading
as a means of getting optimum
value for their stocklots. Tricycle
drivers, for instance, take the
initiative of sorting out processed
grade cardava for the first fry
facilities and the ripe and small
bananas for the wet market and
street vendors. Some traders
separate the jumbo sizes for the
Manila market and distribute their
remaining stocks either to wet
markets and to the processor.
One processor pays a premium
price of PhP 6.20 per kilo (about
75% to 100% more than the price
of ordinary cardava) for cardava
bananas of premium quality
intended for their Japanese

market. This has motivated farmers in the community to improve their farm management practices.
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